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Introduction

We're Intuitive Digital, a B Corp
@ certified digital marketing agency

with a simple but ambitious

purpose: Inspire Change.

We put people first, build long term
relationships with values driven
partners, and create marketing that
does good, not harm. This report
shares what went well, where we're
learning, and the goals guiding our
next steps.

Land Acknowledgement

We acknowledge that the places
where we live and work are on land
stolen from Indigenous peoples.
This includes but is not limited to
the Siletz, Wasco, Clackamas,
Chinook, Arapaho, Cheyenne, Ute,
Cowlitz, Shawandasse, Tula,
Myaamia, Sioux, Kalapuya,
O'odham, Hohokam, Chumash,
Salish, Blackfeet, Cherokee,
Muskogee, and Kickapoo tribes and
peoples.
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Founded in 2012, Intuitive Digital has grown
over 13 years into an award winning agency
committed to ethical marketing. We first became
B Corp certified in 2020, and since then, we've
been raising the bar on ourselves.

Our B Corp Impact Score jumped from 82.3 in
2020 to 103.4 in 2024, reflecting the hard work
we've put into environmental practices, equity in
our workplace, and stronger community
connections. B Corp scores are measured on a
three year cycle, so our next official update will
accompany recertification.

We've continued the work of understanding the
newly released B Corp certification pillars and
requirements, and are charting a path to meet
these new requirements and apply for
recertification at the end of 2026.
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Revenue Breakdown

B Wages/Benefits/Profit Share
Operating Expenses

B Charitable/Donations
JEDI/Culture
Taxes & Interest
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Business & Partners

13 43.8%

of our partners are Inspire
Change Partners*

years in business

%~ 48 o 70.2%

star service rating on =
Google

2025 client retention

*Inspire Change Partner. An organization defined by its commitment to positive global impact and ethical
business practices. Key characteristics include positive impact (organizations that seek to make a positive
difference in the world through their products, services, or mission), ethical practices (businesses that operate
equitably and sustainably), and diverse entities (nonprofits, mission driven brands, and B2B or B2C companies
that want to grow responsibly).
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Culture isn't just a buzzword here. It's the foundation of who we are. Our team is
a mix of curious, passionate people who are committed to learning and growing

together.
Workers & Benefits Representation & Growth
e 100% enrolled in 401k, with over $268,813.13 * 66.7% White, 8.3% Asian, 25% Hispanic or
matched since 2013 Latinx
e $40,000 in team bonuses in 2025 * 93% cisgender, 7% trans/nonbinary
¢ 91.6% team retention with an average of 5.5 e Highest level of education represented:
years at Intuitive MBA/Master's

¢ Unlimited PTO: 304 total days taken in 2025
(avg. 31 days/employee) Employee Experience

» Professional Development: over $17,500

. o Glassdoor: 34 reviews, 4.8 stars, 94% CEO
invested and 6 conferences attended

approval

» 58% of our team is based in Oregon, with the
rest working remotely across the U.S. and South
America
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Community

Giving back is part of our DNA. We believe in
making a tangible difference in our communities
locally and nationally.

e $4,000 in direct nonprofit donations in 2025

¢ $1,155 donated through Bonusly to nonprofits since
2020

e 188.25 hours of Volunteer PTO taken in 2025

e 840 hours of pro bono work donated since 2019 to
nonprofits including:

e Plan C, Urban League of Portland, | Am A Scientist,
Portland Youth Builders, and the Rebuilding Center

» $22,000 awarded through our Inclusion in Digital
Marketing Scholarship since 2019

e Leadership team volunteered their time on 3 separate
nonprofit boards in 2025

e B Local PDX
e SEMPDX
e Oregon Area AA

intuitivedigital.com intuitive
DIGITAL




Environment

As a services company, most of our environmental footprint is digital. We're committed to
reducing it wherever we can. The growth of Al tools is a new frontier for understanding the
environmental impact of our online work, and we've stayed committed to our ethical Al push
by creating an Al Manifesto, tracking our Al usage, and purchasing offsets to cover it. We
remain 100% carbon neutral.
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Website Sustainability Remote Work Savings
Score: 79/100, making our site 67% better 9,025 miles saved in 2025, equivalent of 752
than the average site for sustainability. miles per employee. We have significantly

reduced carbon emissions by staying remote
and avoiding unnecessary travel.

Our Ethical & Responsible Al Push

We created an Al Manifesto to guide how we work with these tools, track our Al usage, and
purchase offsets to cover that impact. Read it here:

https://docs.google.com/document/d/11zcuvscpzez9cPDjWKSNXQtQImMhNE4Q30tl5yK42Dc0/edit
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https://docs.google.com/document/d/1Izcuvscpzez9cPDjWKsNXQtQImhNE4Q3otl5yK42Dc0/edit?usp=sharing
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We've made meaningful progress in the last few
years, but the work is far from over.

Commitments

e Maintaining carbon neutrality in 2026 and beyond
by accounting for our Al usage impact

e Transitioning to employee ownership by 2035

e Ensuring at least 65% of our partners are B Corps,
nonprofits, women and BIPOC owned businesses,
or those working to make sustainable and equitable
progress in their industry within 3 years
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